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Pure & Extraordinary.

1116 North Ocean Blvd, Pompano Beach, FL 33062
(754) 812-3309 • SolemarBeach.com

ORALREPRESENTATIONSCANNOTBERELIEDUPONASCORRECTLY STATINGREPRESENTATIONSOF THEDEVELOPER.
FOR CORRECT REPRESETATIONS, MAKE REFERENCE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA
STATUTES, TO BE FURNISHED BY ADEVELOPER TOA BUYEROR LESSEE. Solemar is developed by PRH 1116 North Ocean, LLC
(“Developer”, which is licensed the right to use the name Related® and Related Group®. This offering is made only by the Developer’s
Prospectus for the Condominium and no statement should be relied upon if not made in the prospectus. The Condominium is
currently under construction and the Developer has the right to modify design and material specifications. The renderings and
images are not to be relied upon as representative of the completedCondominium , views, water frontage, water access, or amenities.
Prices are subject to change. Consult only the Developer’s Prospectus to learn terms, conditions, what is included with purchase,
and method for unit dimension measurement. For New York purchasers only, a CPS-12 application for the Condominium has been
filed with the State of New York, Department of Law (File No. CP20-0033). The Application is pending review. WARNING: THE
CALIFORNIA DEPARTMENT OF REAL ESTATE HAS NOT INSPECTED, EXAMINED, OR QUALIFIED THIS OFFERING. File No.
164996RC-OOSR0. THIS ADVERTISEMENT IS A SOLICITATION FOR THE SALE OF UNITS IN SOLEMAR CONDOMINIUM. N.J.
Reg. No. 20-04-0016.This Condominium has been registered with the Massachusetts Board of Registration of Real Estate Brokers and
Salespersons F-1271-01-01. No reproduction is authorized, PRH 1116NorthOcean, LLC©2020.

Discover beachfront elegance.
INTRODUCING SOLEMAR, POMPANO BEACH’S
NEWEST BEACHFRONT LUXURY ADDRESS.

Currently selling two & three bedroom
residences starting from $1.5 Million.
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“To draw a good comparison, if tech startups
are the gold rush of the last 10 years, 4it is in the
business of providing people, processes and
shovels,” Freund says.

If you’re prospecting for entrepreneurship
and opportunity, can you really beat a location
boasting a tropical climate, no personal income
tax and low corporate taxes? For burgeoning
businesses, Miami feels like a no-brainer.

HOW IT BEGAN
Perhaps best known for its world-class

beaches and glitzy cosmopolitan flair, Miami is
finding a new identity as a major player among
the international startup scene. While this at-
tention has really ramped up over the past year,
particularly as professionals across all indus-
tries adapted to working remotely, Freund has
noticed a steady increase in tech since 2014. He
credits Miami’s first eMerge Americas confer-
ence, which commenced that year, as a catalyst
for the recent boom.

“The rise of eMerge Americas as a premier tech
conference has been an accurate predictor of the
wave of tech startups that would choose South
Florida as their home,” Freund says. “It was re-
ally the first significant effort by South Florida as a
community to provide a comprehensive breeding
ground and ecosystem for tech startups.”

While the advent of eMergeAmericasmayhave
welcomed these entrepreneurs, Miami has qui-
etly had all of the components necessary to cre-
ate an attractive technology startup environment
all along. Freund says these key factors include
human talent, funding and an employment base
with a strong demand for skilled tech workers.

“South Florida has four major universities
focused on providing the next generation of
educated workers our tech hub needs,” he says.
“This area has the venture capital, private eq-
uity and angel investors available to turn great
ideas into profitable businesses, with organi-

F or 18 years, South Florida native Alexander Freund has worked
closely with Miami’s small and medium-sized business community.
4it, the company he co-founded in 2003, provides enterprise-class IT

infrastructure and technical support to organizations.With the city becoming
a mecca for tech startups, business is good.

TECH
HUB?

IS MIAMI
THE NEXT

Solemar delivers high-end living to the Pompano Beach oceanfront.Monaco Yacht Club & Residences will dazzle with 39 luxury waterfront residences.

Inspired by the French Riviera’s
enduring glamour, Piero Lissoni
delivers a new level of leisure —
transforming an iconic stretch
of Miami Beach’s MiMo district
into an intimate enclave of 39
waterfront residences and a
private marina. Set to debut in fall
2021, residences will be delivered
fully finished. The aesthetic is
warm whites and rich woods
rooted in the essence of a Côte
d’Azur summer resort. Designed
by Arquitectonica, this property
features enormous outdoor living
areas with dramatic water views
that take in Miami’s glittering
skyline — extending from Biscayne
Bay on one side to the Atlantic
Ocean on the other. The elegant
embodiment of sea and surf,
Monaco Yacht Club & Residences
deliver European luxury to the
heart of Miami Beach.

Breathtaking ocean views, high
design and wellness-forward
lifestyle offerings unite for the
first time in Pompano Beach with
Solemar, a luxury condominium
from iconic developers, Related
Group. Situated on 250-plus
feet of pristine white sand, with
architecture by Arquitectonica and
interiors by Meyer Davis, Solemar
embodies the ultimate beachfront
escape, where life is sophisticated
yet uncomplicated. While boutique
in scale, the 20-story tower is
big on resort-style amenities,
including everything from spa
treatment rooms and a cinema-
quality theater to a tropical
“backyard” oasis, comprised of
sunrise and sunset terraces, with
various areas for entertaining.
All 105 homes showcase open
layouts that maximize the coastal
surroundings and come wired
with DARWIN, a smart-home
technology monitoring and
regulating air, water and light
quality, designed to help residents
sleep and feel better.

by Kelly Bryant

Continued on next page
monacoyachtclubresidences.com

solemarbeach.com
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ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS,
MAKE REFERENCE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYEROR LESSEE. THIS IS
NOT INTENDED TO BE AN OFFER TO SELL, OR SOLICITATION TO BUY, CONDOMINIUM UNITS TO RESIDENTS OF ANY JURISDICTION WHERE PROHIBITED BY LAW,

AND YOUR ELIGIBILITY FOR PURCHASE WILL DEPEND UPON YOUR STATE OF RESIDENCY. EQUAL HOUSING OPPORTUNITY.

1- TO 4-BEDROOM RESIDENCES FROM $1.1 MILL ION

SALES GALLERY 6897 COLLINS AVENUE MIAMI BEACH

MONACOYACHTCLUBRESIDENCES.COM P. 305 600 2635
6800 INDIAN CREEK DRIVE MIAMI BEACH

DEVELOPED BY OPTIMUM DEVELOPMENT USA
EXCLUSIVE SALES & MARKETING BY FORTUNE DEVELOPMENT SALES

THE HEART OF M IAM I BEACH
THE SOUL OF THE CÔTE D ’AZUR

Inspired by the French Riviera’s enduring glamour, Piero Lissoni delivers a new
level of leisure — transforming an iconic stretch of Miami Beach’s MiMo district into

an intimate enclave of thirty-nine waterfront residences and private marina.

DELIVERY FALL 2021
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zations like eMerge Americas putting
those investors and tech entrepreneurs
together. As many larger South Florida
companies began their own internal
digitalization programs, there was a
slow but steady increase in tech startups
looking for local talent.”

Of course, it also helps to have a great
deal of support from the mayor. And in
Miami’s mayor, Francis Suarez, the tech
industry appears to have an entire wel-
come wagon.

“Themayor of Miami garnered a lot of
attention recently on social media when
some tech folks were musing about mov-
ing to Miami and he immediately re-
sponded, ‘How can I help?’” saysDr. Brad
O’Connor, chief economist for Florida
Realtors®. “We have a very business-
friendly state. A lot of our elected officials
and economic development profession-
als have been working really hard to sell
people on Florida. It’s a great place to
live, and you get a lot for your money in
terms of real estate.”

HOW IT’S GOING
When Emir Dukic took a business trip

toMiami in February 2020, he wasn’t ex-
pecting to consider the city for not only
relocating his family of five, but his busi-
ness as well. As the CEO of Rabbu, Inc.,
a flexible rental assetmanagement com-
pany that partners with real estate in-
vestors, Dukic was simply there to scope
out a hotel renovation project.

“I didn’t even think to connect with
the local startup ecosystem while I was
there, because inmymindMiamiwasn’t
known for that,” he says. “But then as
I started following what the Miami
mayor’s office was doing and how it was
similar to what some of the largest ven-
ture capitalists out in Silicon Valley were
doing, I noticed this migration of people
to Miami.”

Rabbu is currently headquartered in
Charlotte, North Carolina, where Dukic
lives and admits the quality of life is in-
credible, but the entrepreneurial eco-
system is small.

“It seems like a great opportunity to
come to Miami early and be a part of
this new culture,” he says. “It would be

much harder to break into New York or
San Francisco, but in Miami, you can go
to a couple of meetings and know the
movers and shakers because that’s still
being established.”

WHERE IT’S GOING
Without a crystal ball and the mys-

tic abilities to interpret it, no one re-
ally knows with great certainty when
Miami’s tech boom will peak. One sure
thing is that this influx of professionals
will need homes. If things go really well,
they will need luxury homes at that. In
an already hot real estate market that
shows no sign of cooling off any time
soon, newly minted Floridians need
only look towards the sky to find new
digs. South Florida, and Miami in par-
ticular, boasts an array of stunning high-

rises with views just as inspiring as the
tech scene itself.

Nicholas Pérez, vice president of
Related Group, has seen firsthand themi-
grationoffirms fromSiliconValley, aswell
as private equity firms and hedge funds
from New York to Miami. The company
owns office buildings in both Wynwood
andCoconut Grove, recently signing leas-
es with some of these businesses. While
that benefits their workplace category of
properties, he sees this now translating
into condo sales. Related Group is behind
Residences by Armani/Casa in Sunny
Isles, a sophisticated oceanfront oasis
with easy access to Miami Beach, Bal
Harbour and Fort Lauderdale.

While Pérez and his colleagues didn’t
predict Miami’s evolution to a tech hub
when they were developing properties

like Solemar in Pompano Beach, just 40
miles north of Miami, they are putting
a keen eye on upgrades and advance-
ments to make residents feel at ease re-
garding their wellness and safety amid
the pandemic.

“We were planning on launching
Solemar four days before everything shut
down due to the pandemic,” he says. “We
did some research and were able to part-
ner with Delos’ DARWINHomeWellness
Intelligence Network, which includes air
purifiers within every condo unit, water
filtration and circadian lighting in the
master bath and bedrooms.”

As one of the only projects in South
Florida to have this technology, Pérez
is hopeful that it offers future residents
and buyers a sense of comfort when
they walk into their home. And it should
certainly appeal to anyone who appre-
ciates the innovation and ingenuity of
tech enterprises, whether based nearby
in Miami or afar.

Over at Oceana Bal Harbour, located
in prestigious Bal Harbour, Florida, the
expansive apartments (a three-bedroom
starts at 3,500 square feet) are ideal for
those who want the space associated
with a single-family home while having
access to the property’s seemingly end-
less array of luxury amenities.

“WithinOceana,youcanfeel likeyou’re
living in a high-end hotel without the ho-
tel component,” says Ernesto Cohan, di-
rector of sales for Oceana Bal Harbour.
“You have a full-service restaurant just
for the residents, two tennis courts, two
pools, a spa, cabanas, a gym and yoga —
not tomention great concierge service.”

And, of course, whether your business
is in tech or not, everyone wants their
wireless connectivity to be as seamless as
possible, particularly in an age when we
live half of our lives on video conferences.
While Oceana was still in its early stages,
developersworkedextensively to research
the best internet provider to procure the
strongest connection they could buy.

“We feel Miami has a lot to offer,”
Cohan says. “And we do believe that
there is more to come. There’s beautiful
scenery, it’s very cosmopolitan and has
a great mix of people. All of this makes
the city very appealing.”

LIFESTYLE PRODUCTION GROUP

Located directly on the golden sands of Sunny Isles Beach, Residences by Armani/Casa takes luxury
living to new heights, with striking architecture, high-fashion interiors and distinct amenity offerings.
The 308-residence tower is a love letter to South Florida by masters in design and real estate,
representing the shared vision of international fashion icon, Giorgio Armani; celebrated architect,
César Pelli, and his namesake firm, Pelli Clarke Pelli; renowned landscape architect, Enzo Enea; and
South Florida’s most notable names in development, Related Group and Dezer Development. Among
the exclusive tower’s stand-out features: 35,000 square feet of amenities, including a two-story
revitalization spa, residents-only restaurant, old Hollywood-inspired movie theatre, temperature-
controlled wine cellar and outdoors, a sprawling resort-style pool deck with private cabanas set within
300 feet of private beachfront.

Continued from previous page

rbacmiami.com

NATURAL BEAUTY, SENSUAL SPIRIT,
PERFECT HARMONY

Residences by Armani/Casa marks the first ever collaboration between two giants of their craft: design legend Giorgio Armani
and architectural master Cesar Pelli. Their seemingly effortless design draws on the natural beauty and broad horizons of this
stunning Sunny Isles Beach location. Strong lines, soft palettes and natural textures are at the heart of every residence and

more than 35,000 sq. ft. of unparalleled amenities designed to bring a sense of peace and tranquility to every day.
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“We have a sizable luxury market to
beginwith, but tax changesmade in 2017
have increased the incentives for peo-
ple to relocate to Florida,” says Dr. Brad
O’Connor, chief economist for Florida
Realtors®. “If you live in a statewith ahigh
income tax, Florida becomes more pref-
erable because you can no longer write
off certain parts of your state income tax.
We’re more based on sales tax; we don’t
have an income tax here.”

New Yorkers and residents of other
high-tax states, who already consider
Florida a quick escape or second home,
arenowcontemplatingmaking themove
south permanently. O’Connor says his
team doesn’t know exactly how many
out-of-state buyers are purchasing pri-
mary homes in Florida yet, but prelimi-
nary data indicates this movement has
really accelerated from familiar feeder
markets, as well as new interest from the
west coast, like California. This, in part,
can be attributed to the normalizing of
remote work, with businesses growing
more comfortable with the idea that
their employees can work anywhere, no
longer tied to the cities in which they
are headquartered.

In 2020, Florida’s home sales were
up by almost 6% for single family
homes and 2.5% for condos compared

to 2019. Like the rest of the country,
their market took an initial hit when
pandemic-induced stay-at-home or-
ders went into effect lastMarch. It was a
moment frozen in time, but the indus-
try came roaring back in ways no one
could have anticipated. Across all cat-
egories, Florida home sales are strong,
but if you look at the $1 million-plus
tier of homes, those sales are up 51%
year over year for single family homes
and close to 30% for condos.

“The higher you get in the price
range, the more sales growth you see,”
he says. “This is happening up and
down the coast. You see it in our large
cities, but it doesn’tmatter how densely
populated the area. People are buying
in the exurbs, suburbs and downtown
cores, primarily in the luxury segment.”

HIGH-RISES HELP MEET DEMAND
With buyers clambering for their own

little slice of Florida sunshine, single-
familyhomesupply in the state is limited.
A January 2021 report by Florida Realtors
shows there is currently only a 1.6-month
inventory of single-family homes in the
state — that’s down from 3.4 months of
supply at the same time last year.

The pandemic brought a sense of
urgency among buyers to move — and

move fast — so when they’re craving
that taste of luxury in a warm climate,
Florida’s high-end condominiums are
a premium alternative to the single-
family home. And they comewith plen-
ty of perks, like the type of concierge
service typically only associated with a
lavish vacation.

Take Oceana Bal Harbour, for ex-
ample, which boasts beachfront resi-
dences in one of Miami’s most coveted
enclaves. Their three-bedroom apart-
ments start at 3,500 square feet, which
is comparable to some single-family
homes. Coupled with the property’s in-
credible art collection—which features
two sculptures by Jeff Koons, Seated
Ballerina and Pluto and Proserpina —
andendless hotel-quality amenities, it’s
almost impossible not to feel as though
you’re living in the lap of luxury.

Ernesto Cohan, director of sales for
Oceana Bal Harbour, says 2020 was a
very good year for the property, and
he’s expecting 2021 to follow suit.

“There has always been a lot of activ-
ity between New York and Miami, but
I’ve definitely seen more people com-
ing from California to Oceana,” Cohan
says. “We don’t necessarily ask buyers
what business they are in, but through
conversations you learn many are in

the financial industry or tech. We al-
ready have a lot of sales compared to
the same time period last year. We are
very optimistic about 2021 and feel
some of these demographic changes
and businesses moving to Florida will
really benefit Oceana.”

Related Group, a Miami-based real
estate development company, com-
pleted Residences by Armani/Casa in
Sunny Isle Beach over a year ago. Since
December 1, they’ve done $77.95 mil-
lion in sales in that building alone. The
appeal of the property is undeniable in
its elegant design, with sweeping ocean
and city views. Its amenities are com-
petitive with those of other high-end
residences in the area, with a private
spa, restaurant and fitness center, not
to mention comforts to enhance time
spent on the beach. It’s designer living
at its finest.

“Miami has a lot to offer, and people
are just starting to understand that,”
says Nicholas Pérez, vice president of
Related Group. “It is our thought and
goal that this is going to become a
city where more people are here year-
round instead of leaving Miami dur-
ing the summer and returning in the

by Kelly Bryant

With mortgage rates still at historic lows and people reevaluating their current housing situation after a year spent

largely indoors, demand for homes is high and sales are robust across the country. Florida is no exception to this real

estate boom. But it’s the state’s luxury market that is really experiencing extraordinary activity.

STRONG
YEAR

MIAMI INFOCUS
PHOTOGRAPHY

Oceana Bal
Harbour is
resort-style living
at its finest in one
of Miami’s
most coveted
neighborhoods.

FLORIDA REAL ESTATE
FLEXES FORANOTHER

Best of Florida Luxury Properties

Continued on next page
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Nothing herein shall constitute an offer to sell real estate in jurisdictions where prior qualification is required unless we have met such qualifications. The sketches, renderings, graphic materials, specifications, terms, conditions and statements contained in this brochure are proposed only, and the
Developer reserves the right to modify, revise or withdraw any or all of same in its sole discretion and without prior notice.The photographs contained in this brochure have been taken off-site and aremerely intended as illustrations of the activities and concepts depicted therein. For NewYork Residents:

All prices are estimates. This advertisement is not an offering. This advertisement is a solicitation of interest in the advertised property. No offering of the advertised units can be made and no deposits can be accepted, or reservations, binding or non-binding, can be made until an offering plan is filed with
the New York State Department of Law. This advertisement is made pursuant to Cooperative Policy Statement No. 1, issued by the New York State Department of Law. (Oceana Bal Harbour Condominium CPS No. -140057, Sponsor: Consultatio Bal Harbour, LLC, Sponsor’s Address: 10201 Collins Avenue, Bal
Harbour, Florida 33154). Copyright 2015 Consultatio Bar Harbour, LLC – All Rights Reserved. EQUAL HOUSING OPPORTUNITY

A SUBLIME
COMPOSITION
10201 Collins Avenue
Bal Harbour, FL 33154

oceanabalharbour.com
786 414 2914

Pluto & Proserpina – Jeff Koons

It’s not simply the form, the aspect or the views that will
stir you. Nor is it just the serenity or the intimacy of the
restaurant. Between the subtlety and depth of Piero
Lissoni ’s interiors, the comfort and care of 5 star
amenities, you’ll also find inspiration from seven of the
world’s leading contemporary artists.

But much more than that... You’ll find home.

Beachfront residences at Oceana Bal Harbour.
Limited selection available.

Special Advertising Section

One of the most elite addresses in all
of South Florida, Oceana Bal Harbour,
features 240 artful luxury residences,
ranging from $3 million to $30
million. The 28-floor, all-glass building
offers residents five-star, resort-style
amenities and services, such as a
24-hour concierge service; a gourmet
residents-only restaurant, Ballerina, run
by Toscana Divino; a WTS-operated
world-class spa; valet parking; private
climate-controlled cabanas; a relaxation
pool and Olympic-style lap pool; a grand
salon with chef’s kitchen and bar; a kid’s
activity room; a cinema; underground
parking and more. It’s most popularly
known for its incredible museum-
worthy art collection, co-owned by the
residents, which includes two larger-
than-life Jeff Koons sculptures, Pluto
and Proserpina and Seated Ballerina,
one of Koons’ most recognized pieces.

winter. We’re seeing companies bank
on that idea, and every other day we
have a new restaurant opening from
California, Chicago or New York. Our
location, our development community
and pro-business government are all
contributing to that happening.”

THE FUTURE OF FLORIDA
If real estate feels like a gamble,

Florida is a good bet. The limitations
brought on by the pandemic prove that
theory in its scenery and weather alone.
It’s a little easier on the body and mind
when travel is restricted, but you’re
within reach of sun, sand and surf.

“You can’t beat the lifestyle in
Miami,” Cohan says. “There’s always
the opportunity to have a nice walk at
the beach or the park, play golf or go
boating. We’re very careful at Oceana
and have rules and regulations when it
comes to COVID-19 in terms of being

socially responsible. But the weather
here will always allow people to do cer-
tain things that may not be available to
those who live in colder climates.”

Expect luxury living to continue
popping up throughout the state, and
heading north up the coast from the
glitz and glam of Miami.

Solemar, a property launched by
Related Group, sits in Pompano Beach,
about 40 miles north of the city. With
units priced around $800 per square
foot, Pérez describes it as entry-level
beachfront luxury, if you will, and an
undiscovered opportunity. Thanks to
their efforts, 50% of the building’s units
have been sold just months after offi-
cially launching sales.

“That’s an evolution of the South
Floridamarket, where it’smoving north
because there’s only so much beach
left,” he says. “After our company’s
success in Fort Lauderdale, we were
among the first to move into Pompano,

which is putting a lot of money into
redeveloping its pier and beach area.
There are attractions, and it’s becoming
a destination. We really feel like there’s
an extreme value to getting into this
area at this price point at this time.”

As someone born and raised in
Miami, Pérez is well-versed in all that
South Florida, and the state as a whole,
has to offer. So the influx of buyers look-
ing for a piece of the pie isn’t so much
surprising to him as the speed at which
they’re trying to consume it.

“Everyone is trying to move a mil-
lion miles an hour, and nothing hap-
pens overnight,” Pérez says. “We’re
gearing up to launch Baccarat-branded
residences in Brickell [a Miami neigh-
borhood], and we can’t move fast
enough because there’s such a demand
for high-end residences, especially
in strategically located places with a
live-work-play feel. There’s a story that
we’re telling, and I think people are

starting to realize how real that story
actually is.”

For prospective buyers looking for
the right time to pounce on Florida
property, don’t expect to see home
prices fall any time soon, or at all.
O’Connor doesn’t see the market cool-
ing down much until mortgage rates
get closer to 4%, and it remains to be
seen when and how they get there.

“What I mean by cool down is just
that [higher mortgage rates] could slow
the frenetic pace of sales a little bit and
still be above average,” O’Connor says.
“On the listing side, we’d have to see
really high interest rates to cool down
price growth. I don’t see any point
where we peak in terms of prices this
year. I do see a potential for the rate of
growth in prices to slow down.”

oceanabalharbour.com

Special Advertising Feature

Best of Florida Luxury Properties

Continued from previous page

Kelly Bryant is a freelance writer in Los
Angeles specializing in real estate and
lifestyle topics.
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